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Marriott’s Waikiki
Beach Playground

The Waikiki Beach Marriott Resort
& Spa has undergone a multi-mil-
lion dollar resort-wide upgrade—
including the addition of a one
acre waterfront playground with a
pool, restaurant and amenity deck
billed as Waikiki’s largest outdoor
entertainment space.

The re-imagined Kalakaua Ave prop-
erty, is centrally-located across from
the beach at the Diamond Head end of
Waikiki—on the site which was for-
merly the summer home of Hawaii’s
last reigning monarch, Queen Liliuo-
kalani. There’s sprawling palm trees
as well as on-site live music, dining,
shopping, a spa and activities.

The beach out from the resort has a
protective seawall making it perfect
for families with children and beyond
the seawall is popular with surfers.

. . . Queenshreak Escape
The Queensbreak pool and amenity
deck, overlooking Waikiki’s Queens

Royal Spa Treatmeqt

The Royal Kaila Spa uses Aveda
products and its Royal Kaila Sig-
nature Stone Massage is a fusion
of Lomi Lomi, acupressure and hot
stone massage.

Plenty Of MICE Space
The property has more than 30,000 sq

feet of indoor/outdoor function space.
The Queensbreak deck can accommo-
date up to 750 guests plus there’s 19
event rooms and 16 breakout rooms.

Beach (pictured above ) is the center-
piece of the resort’s transformation.

The open-air pool deck offers three
distinct spaces . There’s a family area
overlooking the beach which has a
pool complete with chaise lounges
and cabanas. It also has a kids splash
pad, a lawn games area and fire pits.

The Queensbreak open-air restaurant
offers locally-inspired dishes, with
herbs grown on-site. Recommend the
Hamakua Mushroom Goat Cheese
Flat bread made with local ingredients
and the Poke with Taro chips made
in-house.

The Queesnbreak deck has a stage for
live music and entertainment; while
a separate adults-only section has a
lively poolside bar, pool with private
cabanas, and an oversized hot tub.
“Guests will enjoy fun and engaging
programming for all ages, emphasis-
ing a connection with the community
and Hawaiian culture, from yoga on
the deck to live music in the eve-
nings by local artists,” says Marriott’s
Lauren Rawlins. “The 34 new pool
cabanas transition from day to night
with special experiences such as a
family cabana menu full of amenities
just for children and a private can-
dlelit dinner with a curated menu.”

Agents with queries about
the resort are urged to e-mail
lauren.rawlins@marriott.com

On-site Activities

As well as traditional activities such
as learning hula, flower lei making
and ukulele, the resort offers daily
fitness, yoga and pilates classes.
Clients can arrange beach activities
such as private surf lessons, outrig-
ger canoe trips and more thanks to
Marriott’s exclusive relationship with
Waikiki’s legendary Beach Boys.

For the kids there’s daily torch light-
ing and fire knife dancers—plus two
two nights a week the resort stages a
movie night on the lawn.

. . . Amenities

Other amenities include reusable
water bottles, enhanced high-speed
internet access including in-room
Wi-Fi, lobby and restaurant areas,
unlimited Blu-ray or DVD rental;
beach chairs at the Bell Desk, a
24-hour business center and valet or
self-parking.
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Poolside Queensbreak Restaurant
has expansive views of Waikiki (and is
the perfect place to watch the sun set).
It also offers a wide range of cocktails.
Among the most popular tipples is
Ooh Bae Colada, which is made with a
locally made ube (sweet potato) syrup.
The Kuhio Beach Grill, overlook-
ing the beach is open for la carte
breakfasts, including Hawaiian fare.
Awarding-winning Sansei sea-
food restaurant and sushi bar is
run by local culinary legend and
owner D.K. Kodama, along with d.k.
Steak House. The latter is Oahu’s
first restaurant to dry age its steaks
in-house and boasts an impressive
wines and beach views.

Popular dishes at Italian restaurant
Arancino di Mare include its spa-
ghetti ai ricci di mare with sea urchin
and the owner’s pizza with shrimp,
onions, mozzarella, parmesan and
garlic chips.

Ravamped Rooms With Modern Beach Feel

and rope-woven details.

The property’s 1310 rooms, including 135 suites, are spread across two towers
and now sport a modern beach feel—all with lanais (balconies). Subtle nods
to the Beach Boy lifestyle include coral and turquoise colored accent pillows

Around 80% of the rooms have some type of ocean view and all room catego-
ries have the option to be interconnecting for families and groups. The rooms
are said to be among the most spacious in Waikiki and all feature flat screen
TV, fridge, the Marriott Revive bed and linen collection and The Works bath
amenities. Accessible rooms are available upon request.
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